
The Bay Preliminary Brand Guideline 3

IMAGINE THE POSSIBILITIES TAGLINE

This is the primary positioning tagline that will be used...

SARASOTA TAGLINE

This tagline variation will be used as a reinforcing tool to promote the 

URL and location.

LOGOTYPE TAGLINE VARIATIONS

PUBLIC WORKSHOP 
08/21/2019



TODAY'S AGENDA

> Community Feedback

> Phase One Design Update

> Questions and Answers



Join The Patterson Foundation in activating a bright 
future for the Sarasota bayfront. Learn more about our 
unique match opportunity that will enhance a city for 
our youth to raise their children and grandchildren to 
experience arts, culture, education and recreation.

The Bay is a community greenspace  
where lives of all ages will gather -

HAS A MATCH OPPORTUNITY


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

Learn more at 
WWW.THEBAYSARASOTA.ORG





PHASE 1 TIMELINE

Today!

Design

Master Plan
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Concept Design - July 10, 2019
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COMMUNITY SURVEY FEEDBACK

• Digital surveying has tripled our total reach. 

• Significant majority is positive on the phase 1 design. 

• Enabled us to reach the 44 and under age group. (40% of all respondents) 

• Features most liked are:  

• bayou/mangroves 

• sunset boardwalk 

• open lawns
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BAY PARK PHASE 1 
Concept Design - August 20, 2019
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DESIGN UPDATES 
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1. BOULEVARD OF THE ARTS

AUGUST

APRIL - JULY

EXISTING TREES

EXISTING  
TURN-AROUND MEDIAN

PEDESTRIAN IMPROVEMENTS



2. PARKING & DROP-OFF

APRIL - JULY AUGUST

9 SPACES
16 SPACES



VEHICULAR ACCESS + PARKING 
PHASE 1 MASTER PLAN
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PEDESTRIAN + BIKE (PREFERRED MURT)
PHASE 1 MASTER PLAN



FOOD & BEVERAGE

Support Infrastructure Pop-Up Services Ready-to-Eat



3. FOOD, BEVERAGE + RESTROOMS

APRIL - JULY AUGUST



LAWN INSPIRATION



4. LAWN

APRIL - JULY AUGUST



RESILIENT ECOLOGICAL SHORELINE



5. RESILIENT ECOLOGICAL SHORELINE

APRIL - JULY AUGUST



AN ECOLOGICALLY SENSITIVE BOARDWALK

2018 MASTER PLAN PIER 2019 REVISED SUNSET BOARDWALK
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2019 REVISED SUNSET BOARDWALK
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6. SUNSET BOARDWALK

APRIL - JULY AUGUST



BAY PARK PHASE 1 
Concept Design - August 20, 2019
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CONCEPTUAL MASTER PLAN

September 2018 August 2019



QUESTIONS  
AND ANSWERS



PLEASE SHARE YOUR FEEDBACK!

Tell us a bit about your favorite 
features and how you can imagine 
spending time here?

How does the Phase One design 
align with your vision for The Bay?

IMAGINE THE POSSIBILITIESOVERALL RATING

1 2 3 4 5

Why?

Name* ____________________

Email* ____________________

Zipcode ___________________

Age  
 <18 years old
 18-24 years old
 25-34 years old
 35-44 years old
 45-64 years old
 65+ years old

Do you have children under 18 
years old in your household?  

 Yes         No

What is your relationship  
to Sarasota?
(Check all that apply)

 Year-round resident
 Seasonal resident
 Work in Sarasota
 Visitor
 Other _____________

Are you of Hispanic, Latino, or 
Spanish origin?

 Yes           No

How would you describe 
yourself? (Check all that apply) 

 American Indian or Alaska 
Native

 Asian
 Black or African American
 Native Hawaiian or Other 

Pacific Islander
 White
 Other _____________

*Required for accurate data 
summary.

PHASE ONE DESIGN

Lawn

Boulevard of the Arts 
Sunset
Boardwalk

Mangrove
Walk
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THANK YOU!


