
The Bay Preliminary Brand Guideline 3

IMAGINE THE POSSIBILITIES TAGLINE

This is the primary positioning tagline that will be used...

SARASOTA TAGLINE

This tagline variation will be used as a reinforcing tool to promote the 

URL and location.

LOGOTYPE TAGLINE VARIATIONS

CITY COMMISSION PRESENTATION 
SEPTEMBER 16, 2019



TODAY'S AGENDA

> Introduction

> Phase 1 Community Outreach

> Fundraising Update

> Phase 1 Design Updates

> Questions and Answers





TOTAL SURVEYS COMPLETED 

1,083

PHASE 1 SURVEY UPDATE



 ALL SURVEY DATA: ETHNICITY (1,083)

Other
4%

American Indian
1%

Asian
1%

Hispanic
7%

African American
12%

White
75%



TOTAL SURVEYS COMPLETED: 1,083 
JULY PLAN:    439  

SEPTEMBER PLAN:    644 

PHASE 1 SURVEY UPDATE



1 2 3 4 5

JULY PLAN 57 19 42 55 266

PERCENTAGE 13% 4% 10% 13% 61%

SEPTEMBER PLAN 28 14 68 117 417

PERCENTAGE 4% 2% 11% 18% 65%

CHANGE

 JULY VS. SEPTEMBER COMPARISON

Not likely to visit Highly likely to visit

4% 2% 11% 18% 65%

13% 4% 10% 13% 61%

9% 2% 1% 5% 4%



1 2 3 4 5

Under 18 2 2 8

18-24 1 2 4 12 25

25-34 3 1 14 18 74

35-44 1 2 9 16 58

45-65 9 1 15 39 113

65+ 14 8 24 30 136

(no age shared) 3

TOTAL 28 14 68 117 417

SEPTEMBER PLAN: RATING BY AGE (644)

Not likely to visit Highly likely to visit

4% 2% 11%

83%

84%

84%

86%

86%

78%

100%

83%



FUNDRAISING UPDATE

Join The Patterson Foundation in activating a bright 
future for the Sarasota bayfront. Learn more about our 
unique match opportunity that will enhance a city for 
our youth to raise their children and grandchildren to 
experience arts, culture, education and recreation.

The Bay is a community greenspace  
where lives of all ages will gather -

HAS A MATCH OPPORTUNITY







Learn more at 
WWW.THEBAYSARASOTA.ORG







Site Aerial Master Plan 
September 2018



Master Plan 
September 2019



BAY PARK PHASE 1 
Concept Design - July
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BAY PARK PHASE 1 
Concept Design - September



1. BOULEVARD OF THE ARTS

SEPTEMBER

JULY

EXISTING TREES

EXISTING  
TURN-AROUND MEDIAN

PEDESTRIAN IMPROVEMENTS



2. PARKING & DROP-OFF

JULY SEPTEMBER

9 SPACES
14 SPACES



VEHICULAR ACCESS + PARKING 
PHASE 1 (prior to SPAC) MASTER PLAN (full build-out)
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PEDESTRIAN + BIKE
PHASE 1 MASTER PLAN (full build-out)
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VEHICULAR CIRCULATION - EXISTING CONDITIONS BAY PARK CONSERVANCY
JULY 30, 2019   •   CONTACT: KELLEY KLEPPER , AICP  (941) 379-7600 SARASOTA, FL
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VEHICULAR CIRCULATION - FUTURE CONDITIONS BAY PARK CONSERVANCY
AUGUST 29, 2019   •   CONTACT: KELLEY KLEPPER , AICP  (941) 379-7600 SARASOTA, FL

EXISTING FUTURE

VEHICULAR CIRCULATION CONTEXT



FOOD & BEVERAGE

Support Infrastructure Pop-Up Services Ready-to-Eat



3. FOOD, BEVERAGE + RESTROOMS

JULY SEPTEMBER



LAWN INSPIRATION



4. LAWN

JULY SEPTEMBER



RESILIENT ECOLOGICAL SHORELINE



5. RESILIENT ECOLOGICAL SHORELINE

JULY SEPTEMBER



AN ECOLOGICALLY SENSITIVE BOARDWALK

2018 MASTER PLAN PIER 2019 REVISED SUNSET BOARDWALK

PIER

PIERS

DESIGN TO  
MAXIMIZE LIGHT PENETRATION

SEAGRASS
SEAGRASS

MANGROVE

MANGROVE



2019 REVISED SUNSET BOARDWALK

DESIGN TO MAXIMIZE 
LIGHT PENETRATION

SEAGRASS BED

CORAL

TOP OF BANK 

MANGROVE

PROPOSED
TOP OF BANK 

POTENTIALLY IMPACTED 
CORAL TO RELOCATE

LIVING SHORELINE 
INFRASTRUCTURE



6. SUNSET BOARDWALK

JULY SEPTEMBER



1 2 3 4 5

Under 18 2 2 8

18-24 1 2 4 12 25

25-34 3 1 14 18 74

35-44 1 2 9 16 58

45-65 9 1 15 39 113

65+ 14 8 24 30 136

(no age shared) 3

TOTAL 28 14 68 117 417

SEPTEMBER PLAN: RATING BY AGE (644)

Not likely to visit Highly likely to visit

4% 2% 11%

83%

84%

84%

86%

86%

78%

100%

83%





QUESTIONS  
AND ANSWERS



The Bay Preliminary Brand Guideline 3

IMAGINE THE POSSIBILITIES TAGLINE

This is the primary positioning tagline that will be used...

SARASOTA TAGLINE

This tagline variation will be used as a reinforcing tool to promote the 

URL and location.

LOGOTYPE TAGLINE VARIATIONS

THANK YOU!



APPENDIX










